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The 47 references, dating mostly from 1976 to 1990, 
in this annotated bibliography provide information about the effect 
of humor in written and spoken messages and its role in interpersonal 
relationships, especially within the context of small groups and 
organizationaa environments. The materials in the bibliography are 
Cited according to academic sources, popular and trade sources, and 
books. (KEH) 
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AraiiefflicSQinoes 

Bryant, J.. Brown. P.. S^etberg. A.R. astd Effl^ S.M. (1^1. F^. Effeds Njiy»rous ffiusbi^ions In coiiese 
texfiiooks. Humffli Co mfnunkatten R^oaiich. 8. 43-57. The ^x^fficanfiiesttie^red of humor wKi Jn 
e(ft^£^r^tffiett)o^. Resuiteofttw^udyavflealettattHMioRMmpiGtory Aj^raMM^end^mcettie 
appeal of texts, yet do not after {earning mc^ivatlon nor memory retention. 



Cantor. J. (1^1, WMer). Mtod^ng tt» ciykA^'s 
humon»<8^}pdal8{nafteki8ettbig. ^maaks& 



^vision adv^it^OTfteitts: Effects of 
b 37-47. The mitdy exanrir^ the 



persua^er^^ of Njmorous vs. nonhumcKOUs telev^ messiHIfifi- Resu^m^ic^tti^fritheab^nce 
of an immediate oouriter-iKJver^merrt, a ^rlous ad f(^ good nuMton to rnore mt^^ 
one. 



Cantor, J. and Venus. P. (19^. \A^sr). The effect of humor on reci^ of msSo advsr^mertt. AMimai of 
Bra«icasting. 24, 13-1^. Ttte effe^ of humor in ttte momoiat^ and persus^ivene^ of racflo 
advertisement were tested. Humor was found to call attention to advertisement white ah>o promoting 
poor recaB<tf the ad& 



Chang, M-J and Gnmer, C.R. (1^1 . Summer). Audtence reacS(»i to ^-cSsnarE^ing tmm. ThaSmrtj^m 
Spaadi CommutiicflMim ^ifnai. 46 419-^. Tifs cmd em&s & saff-iflsparaging femiorwhiie 



speaidngarse^fcfressed. Resuftscrf the stu^IiKfic^e that ^le^mperc^iveKlaslia^ both hkjh 
status and ethos can use ^ifHfi^}i^ir^ l^imor to ^pear witty and entertalr^ 
thttirmmty. 

Cui^h6r,J.L. (1983. Maich-AprB). Hi» the Iffl^titer died? IIAi^ngs on "The f^ew Yorker^" business ethics 
cartoor^ ^isin^ HortoMis. 30-33. Theffijthortrns^thetfar^^nsof cartoor^feati^in"TneNew 
Yorker" as ttiey have changed over time and paralleled our business environment. 

Dun{»n.WJ. {1^. ^^oven^^er). Perit^iv^lMnorand^G^f^woykKOtsns^asftfi^of^k-orfaited 
groiffis: AreexsenlnaUonof remroh. Human Ratettena 37. 8gs-go7 Tf^ sOafy ex^nlned 
retationshtos between humor n^wrics Gffid inteipefsoi^ rete^r^h^ wi^n ^sk-ortented gfM^. The 
netwRUic of jotdng behaviors with^ work groups was fuind to be a ^it of the targerso^i context of 
groups. 



Duncan. W J. (1982). Humor in man£»sment: Prospects for stminl^rative practice and reseaioti. Adademy of 
Managamert Review. 7. 136-142. Ttw author reviews eiMig r^earch on tumor appreciation, group 
oohesvene^, power and ^atus. and potential Dnks betw^n ^up dynamte var^b^ and l«in^ 
perfonnaf»e. ABstcrf^jitteBnesforn^tfSQsmeminrnamigrajmorwtththestoationisg^ 
some jxforities are su^iested for reseaich? 

Duncan, WJ. (19^, N^rember). The st^jeriorftyttiecNyf^ humor at work: Joldngreiattonshipsaaindk^torsof 
fonml and intormai &ta^ pa^fl» &i snaB, ta^-oriented groups. StnaH figMjp Behaviof, le. ^6-564. 
Dur^n ^^L^m how humor rr^ rel^ to status patterns in cS^^rse ti^-oriented groups. Hte ftt^igs 
bKficate tfiat professkMtirf nornf» wmbi ^ certa^ groig) can de^fec^ after 



"PERMISSION TO REPRODUCE THIS 
MATERIAL IN MtCROFICtS ONLY 
HAS BEEN QRANrcO BV 



1 



TO THB ECHIO^TIONAl RE^f^ES 



y.a DcmumieNT ^ ttK^TtoM 

^fic* of Educatioittf RgiMrcli tf)d Im y ov eme nt 

EDiK^TTOf^ RE^H/f^ES IMfORMATlON 
CENTER (ERta 

D Tftjs (jocum«fif ftM be«rt fftpfoeluced 
r«cctvttd ffo<n thd (»eftOA or (^Qsmzittort 

O Mmor ch^vget HAve t>^en mad« to an^ow 
reofoductioo oui^ 

• Pomtti^¥tMvoro^r^r9Sl«tftdmtlti*doctf- 
m«m do not noomsT^ r»^«s»ftf ^ti^ 



Duncan, W J. and Fei8al.«I.P. {i^.^^ing}. No iauQMng P^an»^r&imor&itheworkpIac9. 
OryaniMrifMwl Dynamics^ 17^ ig.^. Jdekig is ffikiiessed as soioas busli^ ton a 
manag^ncnt stam^pdnt Tiie autbcas* ^udy stows that nKmagen piy atientkm to ti» 
eaatoytes* kSdng n^atKHish^ can ton mm^ aboitt what is leaUy h^tpsiiiig in the wm^lace 
and Ik>w joldng may aflfect ^crfomm^ 

Goftiain,J.andC}wte»phel,OJM. (1990, Jmjary). TI»r^atiof^^pdt88(^ief6'u^^Njfnorbitfi8Cfaffiroom 
toimmecf^and^jdanStefflfr^. ComnmnfcMten Edi^arfbn. m ,dfi48> Raaitts <^ ttHs 8te»^ st^ast 
thM tea^hsfs' use of twiKH^ In tfm c&s^oom rets^ to tearrtfi^ 
miiamids as^tistad ^ quifit)f s» miKh as U)8 quaittfty of humor used ^ 
bninecSi^ b^iaviors. 

lABC ConmgflUcfltkmWBffcL (ig^^srO). The iMMKfd most huin»oi» bi^»8S ffiufir^, 23^ F^iHB^ed 
are ®^ tmva ffiu^ed for ms^ tx^ttt^ puttfcaflons ffiKl a« ftxind ex^ti^ 
to make p^^sjnsteH^ (smile). The cfftis^ have been fbimd to proved l£B^f^tfiroi«diu^<^{r^ 
smire, p^ody, wMri^, suiprlse, and a s^ise of ttie stM^i» and cdisimL 

lapoce.M. (l^AiHiO. ftotju^foriat^. li^Qsmm&s^)ttaSsL^^, lapoce|»ovi^Moutnnefor 
how humor cffli be a oo^-effec^memffi of MNienc^ people. l-tonorfurati(msto(l)mtf people at 
ease. (2) (fi^um ho^ mKflenc^ (3) ei^ ^tftmsim to sensttve ^djs^ (4) f omi connactlofK with 
audiences, (S) mato me understanisng ^ md f^Mras ea^, and (6) a ftmction fun. 

Animal of Commmik»tk»i. (1976, Summer). LjRfflfAigm^r? As^npo^m^s&KSesontuimorie 

oommunl^ttion, ^ l02-2(^. ^^iniorls8daie^ed^ttiecommun{ci^ntoot(rfsodatfuiwtton.The 
^udtes tn^iM indteate that humor ^»n he^ msDK^ oonfiim. bitogrsto nov^, and cops wtt^ 
admlnister-abusd and hurt." 

Leap. T.L and Smettzer, LR. (1984. l^k)vember/De(»nt}er). remaffcs ttte workfdace: Humor or 

haias^mm? HatvaidBusif^ Rowtew. ^. 74-75 & 78. Lei^ and &nei^ examine ttie CMtTOversv 
amounding the (9ie^on<tfwh^ r»^autss humor ^opp»^ to hara^ment. Heoon^Kfesthatwntten 
company poOcy csm go far In prevtir^ hma^msm and, cim keep humor h) the r^ per^^ 
to be a h^iShy em^tDnmef^i fataor. 

LMead.S. (19^. Nmrembert. «M(er6wQd:The{nmtence^humorinthemaimsrran^ofofQanizatlonal 

Socfategical Ravtew. 33. 741.767. the au^tn' aigu^ thitt iHimof ^ mstif^ Yvffitfri organizattorffi 
inmoftwon^^'fokefonm': ^andsdlzed/icannsdor^usMon^jomffimajs. Inl^an^ishe 
(temondrE^ that humor is comptex mi even oontracBchHy Ui tts relsnonsh^ to orgstiJ^HOfsa cultures, 
butc&ietothsmanyftinctlonsRpef1(>rms.ttisan^senttalpaftof oigiml^MonaiRfe. Ttrasucoessof 
humor as a ftjnctional ctovk», Urs^ad aij^^, (^tsnttem t^n rs^tkm to the otft^ 
symboflc environment of tiw or^^nlzMion. 

Makme, P.B., III. (19^). KumonAdcHtble-edgedloolfQrtod^smanagem. At^damy of Mat^mant Ravfaw 
357-^60. MaibneexaMn^thenewtr^bioomempi^ffiYmai^msmiitifii^ressuchas 
l^»tie|>atlve man a g e ment, open oonHwmlcation. etc. In of the i»w bttsr^ in otganb^Monal 
deveiopmeftf , the authore m^ige^ the potent to i^lng humor to fffi^OIUfte oontempomry tnWath^, 
ttoreby contftxiting to managen»nt% aUtty to get tlttH^ fiostd- 

Mendleson. J., Qden, S. and Adams. P. (1986, Septembei/O^sber). Humor tn manafi^rM communtoation. 
Industrial Managaront and Data Sifstems, H^mor to (teflned and addressed as both a le^er and 
social adhesive, its roles in the mane^r's "self-laSc* to or^ presentation, per»jasion. and per^ption are 
disoissed. 

Munn. W.C. ^ Grur^r, C.R. (1981,Surmner). *Sid^ Jokes, ^M^cers^c. and toformat^e^Mech. The 

Southem SpeatAt Cammunteatten Joufnal^ 4fi 411^18 ReSJ^ Of this Study found mat the in(^ISton Of 

"skA" Jokes to a speech generally remiflof to r^gattve evaluation ftom the audtence. 

Newman, J. (1^. SeptenUirer). A corporate good tumor n^. Bustna^ Momh, i34 , 13-14. Hhjmor to 

presented as a vakiable business oomnKintoatton tool, but only when used careftiity and a(^|¥oprMely. 
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O'Donnefl-TniiSio. N. and At^am, K. (im ^x&ig}. Heheh m oofwoMton: Soma coonftr^^ 

accomplishnKntsof bughter. The Westgjn Joamul of SpMseh, 47. 175-191. Laught^ is to 
oxndiiiate human intenK^tioii as (1) a turn-taking am, (2) an instn^on to i^ur, display of 
l^axenh:^ (4) 8 resomce in aSSliatic^ and (5) an invitaiicm 

Pabimr.L (1088, AekQ. B^erttmnap^ofrittweyow^abumtsHdc lA^ Communksatinn v\terid ift-ift 
Humor is addressed sffi an 6ftedKfet(xri,^pe^% for 8uoc88^(%€ro^^ 

Pear^m, U.C.. MH^, Q.R. and M-M. (1^ vm^). Sax^ ^ sexual humon A ra^^ pob. 

centrg^tes Sgeflgi CommufflMtim itoifiHtf. 31 ^-2^. Thesaxuait^Gf^^intiTewottetecate 
ex^ryred. R^^cfthasA^i^bKfici^a^lecyonpreforerioeGf bothnmlesamlf 
whose content (fisoliirinated^^^n^^ 



PVgihn, R. (1988, A^. Humor ^ ha^ kept hcmie. tA^ Commwiteatton wotm gn-gi RksrDn a&Mzes tt« 

ben^k^us^of Nimor,^({^e^!gR^ura»&ifal^itef(^himmm^^ 
minor being siGcesM 



Stat, J. M^,Apr{0 JotmCtee^teac^thfous^fett^hter. lABC ConaramteaftMi WhrM^ Feaft^are 
me t^ of Cte^ (£&jm of the Monty PvttKm cmd Faufty Tc»v^ 
ClHcago) on how to best use humor effecSv^ in fi^Mig bnpor^ elen»^ 



Stoci(if^S.H.,S£molsic^,B.a£mdZ}itnian.O. (1977, FaS}. Sex (fi8(^b!dnation in pfims ^ humor. Journal of 
pfgadc^ng. sL 447-457. The study se^ to ^^bO^wh^r or not femafaa are tt^bt^t of comedy 
more frec^entiy than males In pfime-tlme proorammlng. Results suggest that they are not. 



Syices. A.J.M. (1966). Joidng njles in «i mistrW seWng. Anriwflean AnthrojaotoBtet fm iM.ifta Sykas 
desc^S^ a 5)^em m ^fcing r^ftfon^^ t» found to b^i^nnmB^ 
of a lafi^ priming bu^^ss. He oora^imi timt Joidr^ letaNcM^^ are MtoMive ^ soetal rsia^nsh^. 



TayfaM', PM, (1974, Sumn^. An eiffl^lmerttti of humor esfd ettH)s. the Sou tham ^ates Spftaeh 

Comnaifrfcatton ^rr^ 39, 3SS-se&. The si^i^tion tttstt of humor btr;m£^S8 a ^>ei3(ar^ sthos Is 
addressed. Resjfts of ttie study ^igs^st that i^unloru8as^^»y^lK%(teOfeE^ weaker etho^ 



Thomi^V. (1988, A|^. Hunrartor^evewompresmir^ iABC Communfeatton Wartd^ gT t^imof as a toot 
(^management IS di^us^d. Tt» mtftor gives precectenra to tt» k^fNd humor is neither «>od nor 
bad: it onty becomes orra Of 0ie ^lerthioi^h ^ i^^rtion. 



Wagle, J.S. (1^). US&ig Nrnior bl the indu^fltf SeObHI PR^SS. Induatrfal MarlcBtlng Mftnakffftimnt ^1.226. 

Thte study su«^ms ttiat i%jm^ enhan^ the sates pre^fttatkm era 

buyef/seiiar re^ion^% pfovk^ tt» sat^oer^sn t^ stequate knowte(^ 

iin^Utftons of humor." The authors notott^ humor should CHily be an ad(^n to currertt sales and 

m^^ement skffis, rather ttm their sub^Sute. 



Popidar md Trade Somoes 

Dunn, D.O. (Edj. {1983,S^entt)er5). The sertous bu^r»^ of u^ jokes in publk: spe^dng. ftisinass 
ifi£fi^93-94. Tf» author dismisses wfoprtatsgi^cteBnesterusifH) humor as an effeSve tool wNt^ 
spealdng and/br providing leadersh^ in puoQc sttuations. 

Ei8ent«rt,T. (1989, Fetnuitfy). Ticklim^ms* funny bon^. Busine^ Maifcating , 74, Ai. Eisenhart dl^sses 
the recent r&e and su^ess of mms ^)ecfeitizmg in offertig "bimbte^ mmady." 



Harper, D. (1987, Febniary). Strtetiy for s^esmen: l-aughlng afi the to tt\9 bar^ industrial Dtstraiution, 2&. 
52. Hamer dtetaissfls the idaas of John Doherty. author of The IHag te of Thinking Big in SeMng, who 
daims that humor is one Of the b^est akts h succe^fut seffing. 



Hughes, C. (1985, September). On being sy^emaBcaBy outr^jeous. SupawisQfy Manflganrtent, ^ 2-5. 
Hughes presents the theory that one can charge emf^y^ negative attitudes and leinforoe positive 
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behaviois and per^fston thriM^ "^stensok^ (xi^^ 

c(mi|»ny-$poi»ored fun. h^Sd«^te ttie potsmiiriWtimi^ to eimant^ emi^yee emiu^^n, loyalty. 

John^oro, W.R. and gJAocK. W. (19«7 Psefflwrijie t^ sicte. m^D^mkLmz?. Humor te 

Kfchell III, W. (1^. Dumber 12). Offi^ timsm Executtves to be nmntor. Foftuna. & 2O8. Ki^l 
(fis»i^es the of humor bi the wofkpteK». Heot^iespufp^rofortoptwrneduse: (Dtodsfuse 
t^^ sm^rtiofs, 029 to oeata rippoft. 0) to tmd«8O0fB power di^H^^ 
^r8e^,fimd<5)tomabite^GoiM. 

Krohe,J..Jr. (1987, F^uuaiy). TidceimboKHiriei^ Aoom tha Bomri. ai ^s. KR>he(^cu^shimior£»S8 
{^e^noeisfeltbianyofi^i^za^a Of spec^Mers^^tiieffiMi^eexarr^tionof ttieso^and^r 
ori^nistfomd conm^aHons and pow^ i^o^M wfii tiie ura ctf hume^. 

Kushner. M. (l9%.ApffQ. Humorasan^m^rmnttooL lABC c^mmunkatHnn wmw ^-aa ftjikfing ttie idea 
of hi«m»'^ a poweiftjfmarmgemdm tool. Ku^«»r provide five (or its effect 

Uffiden,f^{^.).(19^Ai»fl23). Lfflj^rj^youaned^. CtoflW^J^Hwia. 70-76 & 80+. Humorused 
w^^andln^n^pherd8ofm^C8nfo8^ah^im^«i^4foniT»m. Thte&tobe^^duedlnthe woridof 
nmra^iement MomtEMm 8y^n» ^ data prooes^. 

Nafans'saisinffig. (19^.Novento}. Q^^dOMm^ftmnybu^iess, 23.4448. Himorisffiklies^ssa 
smtous business communk^^ uxA, afipoftant in provkfing both b^neton and entertalnmenL 

Ralston, J. f=ebniafy). Women on ttis {ob: J^fm'aM^^M£^20. f^O^n imderscores the rote 
of t^imor in msddng disaster 1^ dev^atiiK}. tenskm more¥6t^s, and M 

USA Today. (l987,AprtO. Thevaiusofhim»r.5^.The\Qiueof humorfrimewoffqs^c^Iscfi^^ 
r^ter tSesbeig. pr^essor of grmluitte educatton ^ides at Calonria Stete Unfv^^ 

Wilde. L (imJuiy). Beat str^: ^ress tumior. AsmdaMon Managflnwnt lim Wiids emxMJia^ the use of 
humor in the woff(p^n>fe^vesbi^ Thiee ^eps in the use i^ocsss are given: (t) read ssmetiilng 
funny, (2) laugh at yourself, and (3) develop yow ivmor file. 

Witty, S. (1^, At^B^). The iaugh-n^dc^: New 8ftidi^^D0ittt«growtti of the human funny bone. 

PsydH>towT«fay. 17. 22-28. Witty discuss^ and vrtio a oomedfEtfi and aiso the potential Of 
iwmortolnfiuencepersoF^inapositfvenanner. UnderKoredtett» need for re^archers to tal<e humor 
seriously and gve ft, and its potential to Mftience people, dose shidy. 

Zuf^r, S. (1988, Febnian^. r=br ^desmen onhr: Humor be yow best sales tool. imAistriai iJistfflxition. 77, 
51. Zurier presents humor as integral to the effing process: K facittates aiocsssful or nonsuc^ssful 
reiatior^hips between salesman and customer, wnkm, bi turn, ctetemtin^ the sate. 



Qnjner, C.R. (1978). Understanding teuflhtan The wortdn^p wft and humor. Cl^a^: Nelson HaH. Th^ book, 
educdior^andertteftaMng,provkfesa8unm»ryof re^aichonhunwrascommunk^n^ AsGhvner 
^irtes. R n»y be viewed as a ^%m^ tte^ury of humor, a theor^kat aigumem and a 

hlahsmow, L, McCtu^y-Fam^, K A £Hld l^toCStse. P.E (&&.). (1986). Humor and ag ing Of^rKiO: 
Academic Press, inc. I^mow'sboolc^cambm humor and its roles in an indivSii^lifea^ 
^>ecial attentkm to humor about ami by ttie ekferiy. 
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